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Group President /

We understand that many businesses 
are now struggling to keep afloat 
and continue operations due to 
the COVID-19 pandemic. SMEs 
are undoubtedly vulnerable to the 

impact of this crisis from business disruption to a 
decline in customer’s demand. If the situation is left 
unaddressed, there may be severe repercussions 
from the closure of companies to increase in 
unemployment.

Indeed, the government’s prompt intervention 
through the PRIHATIN and PENJANA initiatives 
have been timely. The announcement of a six-
month blanket moratorium has been a great relief 
for the rakyat. For businesses, the moratorium 
period has had positive implications for their cash 
flow during this challenging time. However, with the 
moratorium period coming to an end, some SMEs 
may need more time to adjust to the challenging 
business environment.

SME Bank’s Post-Moratorium Initiatives

In response to the varying needs of our customers, 
SME Bank has introduced the Special Relief 
Program (SRP) as an option for them to manage 
their financial obligations after the automatic 
moratorium period ended on 30 September 
2020. This program targeted businesses in the 
sectors which were directly or indirectly affected 
by the COVID-19 pandemic such as tourism, 
transportation, education and healthcare.

The SRP has benefited 3,090 customers with a 
total financing value at over RM4.8 billion. The Bank 
formulated the  SRP  by  taking  into  account  the  
needs  and strengths of each customer’s  business  
cash  flow.  Based on this computation, a total 
of 66% of our customers received a moratorium 
extension package of up to 12 months, while 15% 
opted for a six-month profit servicing package.  
At the same time, our remaining customers had 
decided to reschedule their financing.

Besides the SRP, SME Bank had also taken the 
initiative to absorb 100% of the rental payment 
worth RM2.3 million to 230 tenants of the SME 
Bank Entrepreneur Premises Complex during the 
automatic moratorium period. In addition, the 
Bank had also offered a 50% reduction of rental 
payments for the tenants for the upcoming six 
months. Effective from October 2020 to March 
2021, this discount in rental fee will result in cost 
savings of more than RM1.15 million. We hope 
that these initiatives would provide some relief 
for our customers.

Merdeka and Malaysia Day Celebration

While we strive to navigate through this unfavorable 
period, I am pleased to see that it had not affected 
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our spirit of patriotism at SME Bank. On 27 August 
2020, the Bank held a Merdeka celebration. 
Among the activities held included the inter-division 
pantun challenge, office decoration competitions at 
branches as well as patriotic song singalong with 
invited local artist, Roy. 

The Bank in collaboration with Kelab Sukan dan 
Rekreasi SME Bank also organised a ‘Malaysia Day 
Ride 2020: Malaysian Heart to the World’ from Kuala 
Lumpur to Johor Bahru involving 60 motorbikes, 
from 11-13 September 2020. During the event, the 
convoy had successfully raised donations amounting 
to RM59,000 which was donated to MyCare, a 
non-profit organisation engaged in humanitarian 
efforts. The Bank also signed a Memorandum of 
Understanding (MoU) with the well-known local 
hypermarket and retail chain Mydin, which entitles 
our staff to discounts when shopping at their outlets.

SME Bank’s Post-Moratorium Initiatives

While the Bank will continue to explore every means 
available to assist our customers, we encourage 
businesses to focus on building their financial 
resilience during these uncertain times. SMEs have 
to balance the immediate needs of their customers, 
employees and communities as well as the long-term 
prospect of their business.

I advise business owners to come forward and meet 
with your financiers to discuss all available options. 
For SME Bank customers, you can contact your 
Relationship Manager or visit the nearest branch for 
more information. We understand that this may be a 
difficult period for your business, and we are always 
here to help.

Happy reading and wassalam. 

ARIA PUTERA ISMAIL
Group President / Chief Executive Officer
SME Bank
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Langkawi Rainforest 
Sdn. Bhd.  (326171-M)

Amran Ahmed 
Managing Director

Boutique resorts owner and operator



“Set in a lush rainforest, the Ambong-Ambong Rainforest Retreat is a 
tropical retreat overlooking the Andaman Sea. The boutique resort offers 

guests 11 exclusive units of studios, suites and two-bedroom cottages. The 
property received the coveted TripAdvisor 2020 Traveller’s Choice Award 
as the Best Small Hotel in Malaysia based on the reviews and opinions of 

travellers from around the world.”
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The Entrepreneur’s JourneyThe Entrepreneur’s Journey

Langkawi Rainforest Sdn. Bhd. is the 
owner and operator of two popular 
and award-winning boutique resorts 
on the island of Langkawi. The family-
owned business, led by Amran Ahmed, 
Managing Director and Adam Faroze 

Ahmed,  Director,  commenced operations 
with the establishment of Ambong-Ambong 
Rainforest Retreat in 2011 before launching the 
Ambong Pool Villas in 2016.

Set  in  a  lush ra inforest ,  the Ambong-
Ambong Rainforest  Retreat  is  a  t ropical 
ret reat  over looking the Andaman Sea.  The 
boutique resort offers guests 11 exclusive 

Traveller’s Choice 
Boutique Resorts 

units of studios, suites and two-bedroom 
cottages. The property received the coveted 
TripAdvisor 2020 Traveller’s Choice Award 
as the Top 25 Small Hotels in Asia based on 
the reviews and opinions of travellers from 
around the world.

The Ambong Pool Villas is a collection of nine 
exclusive pool villas with stunning sea views. 
Not to be outdone by its sister resort, the 
Ambong Pool Villas is currently the number one 
hotel in Langkawi on TripAdvisor, consistently 
receiving excellent reviews highlighting their 
unique setting as well as the warm and 
personalised service.
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Furthermore, Langkawi Rainforest also 
operates three food & beverage (F&B) outlets, 
including Rimba, which is ranked as among 
the top five restaurants in Langkawi by 
TripAdvisor. In recognition of its outstanding 
food and service, Rimba was recently awarded 
the 2020 Tripadvisor’s Travellers Choice 
Award, placing Rimba amongst the top 10% of 
restaurants worldwide.

These accolades are a testament to the level 
of professionalism and the quality of service of 
Langkawi Rainforest as the owner and operator 
of these two boutique resorts. 

In addition to Rimba, guests have a choice of 
2 other F&B outlets, namely Monsoon, an open 
air rooftop bar at Ambong Pool Villas and The 
Good Earth Café located at Ambong-Ambong 
Rainforest Retreat.

BUSINESS CHALLENGES

Amran highlights that inexperience was the 
biggest challenge facing Langkawi Rainforest 
during their early days. None of the founding 
members of the family-run business had any 
experience of operating a hotel.

“The learning curve was steep, and we had to 
quickly learn the different aspects of running and 
managing a resort,” says Amran.

However, the Managing Director adds that any 
challenge is surmountable when everyone works 
together as a team. It did not take long for the 
team at Langkawi Rainforest to conquer this 
challenge and find themselves performing at a 
peak level.

04

“The key to success is persistence 
and being committed to 

delivering the best service we 
can offer to our customers. The 

reality is that winning customers’ 
confidence and building 

relationships do not happen 
overnight.”
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This exceptional team spirit at Langkawi 
Rainforest again came to the fore when the 
tourism industry globally was hit hard by the 
COVID-19 pandemic. The outbreak has led 
tourists to cancel their bookings and delayed 
their travel plans resulting in loss of revenue for 
industry players.

Despite the unfavourable situation, the team 
at Ambong-Ambong Rainforest Retreat and 
Ambong Pool Villas continue to be in high 
spirits as they serve in-house guests that are 
stranded in Langkawi due to the Movement 
Control Order (MCO). The boutique resorts 
continue to operate during this period as they 
are considered essential services.

The adverse situation has also unearthed 
the talents that they have within their circle. 
During this period, the staff of Langkawi 
Rainforest took the initiative to produce live 
videos on social media to stay connected with 
their guests across all continents. Examples 
of these video content include live cooking 
classes and wildlife spotting activities.

“All our staff have stepped up to the challenge 
and shared the responsibility to keep our resort 
going. Everyone has gone over and beyond the 
normal call of duty,” expressed Amran.
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BEFORE

• Small family-run 
boutique resort.

• Five staff.

NOW

• Operates two boutique 
resorts.

• Over 40 staff.

• Travellers Choice Award 
by TripAdvisor.

FUTURE

• Build another 13 pool villas.

• Develop organic farm to 
supply to own and other 
5-star hotel restaurants.

The Managing Director shares that Langkawi 
Rainforest is currently planning for their next 
phase of expansion. This expansion plan involves 
building another 13 private pool villas.

“We believe the demand for private pool villas 
will increase as travellers seek more privacy 
and exclusivity when choosing their holiday 
accommodation,” says Amran.

“While skillsets and experience 
matters; it is not as important as 

having the right attitude. 
With the right attitude, 

one can achieve anything,” 
Amran underlines.

The Managing Director also acknowledges 
the increasing awareness among travellers on 
environmental issues such as climate change and 
the decline of biodiversity.
 
“Travelers are looking for eco-conscious resorts 
with a low environmental impact and with strong 
principles on sustainability issues,” he adds.

Langkawi Rainforest plans to develop an organic 
farm where it intends to supply to other 5-star 
hotel restaurants. This organic farm concept 
will also incorporate wellness programs and 
accommodations, as well as a farm-to-table dining 
experience.

LEADERSHIP STYLE

As a family run business, Langkawi Rainforest 
operates much like a close-knit family and treats 
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its guests like a visiting family member. This family 
culture means that the staff at both Ambong-
Ambong Rainforest Retreat and Ambong Pool Villas 
genuinely cares about the guests and looks forward 
to reading positive reviews on sites like TripAdvisor.

Amran also encourages staff to share and learn 
from each other. Among his favourite quotes is, 
“Teamwork is less me and more we.” The Managing 
Director also emphasises the importance of having 
the right attitude.

“While skillsets and experience matters; it is not 
as important as having the right attitude. With the 
right attitude, one can achieve anything,” Amran 
underlines.

AWARDS & ACHIEVEMENTS DATE RECEIVED AWARDED BY

Travellers Choice Award –
Top 25 Small Hotels — Asia

2020 TripAdvisor

Travellers Choice Award #1 Best Small Hotel 
Malaysia

2019 TripAdvisor

Travellers Choice Award #2 Hotels with Best 
Service Malaysia

2019 TripAdvisor

Travellers Choice Award #5 Most Romantic 
Hotels Malaysia

2019 TripAdvisor

This focus on cultivating teamwork and the 
right attitude has proven to be a recipe 
for success for Langkawi Rainforest.

ENGAGEMENT WITH SME BANK

The relationship between Langkawi 
Rainforest and SME Bank began five years 
ago when the Bank provided financing 
facilities to develop their pool villas project. 
The boutique resorts owner and operator 
chose SME Bank as their financing partner 
because the Bank demonstrated a clear 
understanding of the challenges and needs 
of Malaysian SMEs.

Furthermore, Amran also appreciates the 
Bank’s proactiveness in reaching out to the 
entrepreneurs. These virtuous qualities are 
true today as it has been at the beginning 
of the partnership.

“SME Bank took the initiative to reach out to 
us with support when the MCO affected our 
business,” the Managing Director shared.

CONCLUSION

Langkawi Rainforest is an excellent 
example of a business that has 
developed into a preferred choice for 
local and international customers 
by cultivating a culture of teamwork 
and customer service. Amran and his 
incredible team have shown tremendous 
optimism and creativity despite the 
unprecedented challenge affecting the 
industry as a whole. They epitomise the 
saying that “Tough times never last, but 
tough people do!” 
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Husmat Furniture 
Sdn. Bhd.  (1200406-T)

Furniture Trading

Husnorleyda Binti Hussin
Chief Executive Officer 
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The Entrepreneur’s Journey

Founded in the northern state of Perlis by 
Husnorleyda Binti Hussin in 2009, Husmat 
Furniture is a business involved in supplying 
furniture to offices and residences. The 
company began its operations from a 

humble outlet in Kuala Perlis. Through perseverance 
and determination, the company expanded to a 
larger warehouse and now operates two outlets in 
Perlis with one scheduled to be open soon in Kedah.

Besides supplying furniture to the consumer market, 
Husmat Furniture is also involved in servicing the 
government for its furniture requirements. The 
company is a registered contractor with the Ministry 
of Finance Malaysia and the Construction Industry 
Development Board (CIDB).

BUSINESS CHALLENGES

As is the case of with most new player entering the 
market, Husmat Furniture was not exempted from 
trial and tribulations. For Husmat Furniture, the 
main challenge revolves around the procurement 
of supplies.

“As a newly established company, it was difficult for 
us to gain the trust of suppliers. We had to acquire 
stocks from third-party companies, which makes it 
challenging for us to compete on price against the 
other furniture companies,” says Husnorleyda.

This situation exacerbated by the fact that the 
company has yet to obtain any financing facilities 

A Furniture Company 
with a Golden Heart

“As a newly established company, it was difficult for us to gain the 
trust of suppliers. We had to acquire stocks from alternative third-party 

companies, which makes it challenging for us to compete on price 
against the other furniture companies.”
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during that period. As a result of these factors, Husmat 
Furniture finds themselves being less competitive 
than more established players in the market.

In overcoming this obstacle, Husnorleyda knew that 
she has to persevere to gain the trust and confidence 
of suppliers. This approach proves to be a sensible 
move as today, the company can call upon hundreds 
of suppliers as partners. Consequently, Husmat 
Furniture can now offer more competitive pricing for 
its products to customers.

Another issue confronting Husmat Furniture is 
the recruitment of competent management staff. 
The reality is, most candidates are reluctant 
to work in Perlis. These talents prefer to look 
for jobs in larger cities like Kuala Lumpur and 
Penang. Husnorleyda cites that her company’s 
inability to hire experienced staff is among the 
main reasons which have hindered her ambition 
for business expansion.

While the situation is not ideal, Husnorleyda is 
determined to hire and retain the best talents. The 
CEO employs various methods to ensure her team 
is motivated. These include offering allowance, 
incentives and commissions based on their 
performance. For example, the company rewards 
staff who exceed company or individual targets 
with a vacation trip or gold.

LEADERSHIP STYLE

Husnorleyda sees entrepreneurship as more 
than just a pursuit of profit. The CEO aims to 
create a positive impact for both her employees 
and the society at large. Ultimately, she wants 

Husnorleyda sees 
entrepreneurship as more than 

just a pursuit of profit. The 
CEO aims to create a positive 

impact for both her employees 
and the society at large. 

Ultimately, she wants to leave 
a legacy and for others to 

continue the excellent work.
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AWARDS & ACHIEVEMENTS
DATE 

RECEIVED
AWARDED BY

MARA Best Borrower Award 2013 MARA

Best SME CEO 2014 SME Corp

MARA Women Entrepreneur Award 2017 MARA

PUNB Women Entrepreneur Award 2019 PUNB

to leave a legacy and for others to continue the 
excellent work.

Consistent with Husnorleyda’s vision of serving the 
community, Husmat Furniture is involved in many 
corporate social responsibility initiatives. For the 
past two years, the CEO and her team, have been 
going house-to-house every Friday to donate food 
supplies for the less fortunate or asnaf group. The 
company intensifies its charitable activities during 
religious events especially during the holy month 
of Ramadan and Eid Adha.

In responding to the pressing situation currently, 
the company collaborated with the Kedah state 
government to assist those affected by the 
Targeted Enhanced Movement Control Order 
(TEMCO) in Kubang Pasu.

Husnorleyda is also determined to prove that she 
can succeed in an industry traditionally dominated 
by a specific ethnic group.
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BEFORE

• A small one-door outlet.

• Do-it-yourself and start 
from the bottom.

• Lack of knowledge and 
experience in the furniture 

business.

NOW

• A team to support sales, 
marketing management and 

accounts.

• Two branches with one 
opening soon in Kedah.

FUTURE

• Planning to open at least 
30 outlets by 2025 and 
reach a sales target of 

RM100 million.

• To open Husmat Furniture 
outlets across all states in

Malaysia.

“After so many years, I am 
still dealing with the same 

officer. I am satisfied with the 
experience that I’ve had with 

SME Bank.”

“It is my mission to become the first Malay 
entrepreneur to establish a furniture company in 
Perlis,” says Husnorleyda.

ENGAGEMENT WITH SME BANK 

Husnorleyda chose SME Bank as the financing 
partner for Husmat Furniture because of their 
exceptional customer service. Compared to 
other financial institutions, the CEO finds that 
the Bank’s staff to be both knowledgeable and 
approachable. For instance, the officer from SME 
Bank had personally visited her office to explain 
about the financing facilities offered by the Bank. 
Husmat received financing facilities from the Bank 
for working capital to purchase furniture stocks 
and during the COVID-19 crisis, the Bank has also 
offered Husmat Furniture with the SME Relief 

Program that helps them to stay afloat during this 
challenging times.

“Since 2013, I am still dealing with the same officer. 
I am satisfied with the experience that I’ve had with 
SME Bank,” shares Husnorleyda. 

The CEO adds that even after obtaining the 
financing facilities, the Bank continues to monitor 
the development of Husmat Furniture and offer 
valuable advice and guidance.

CONCLUSION

Husmat Furniture is an outstanding example of a 
business which have challenged the status quo 
and won through perseverance.

“Starting a business is the easy part. The real 
challenge is to work consistently towards achieving 
our goals,” advice Husnorleyda.

The CEO also advises entrepreneurs to have a 
purpose beyond making a profit. She believes that 
those who are only venturing in entrepreneurship 
for the sake of money are more susceptible to 
stress and frustration compared to those with 
meaningful goals. 
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Whiz International Logistic 
(M) Sdn. Bhd. (753442-V)

Mohd Radzi Bin 
Abdullah   
Managing Director

Wan Fazlinda Azri Binti 
Wan Aris Fathillah    
Director

Muhammad Zamzuri 
Bin Abdullah     
Director

Logistics Service Provider
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The Entrepreneur’s Journey

Whiz International Logistics (M) 
Sdn Bhd aims to satisfy the needs 
of its customers by providing 
comprehensive logistics solutions. 
The company recognises the critical 

role that the logistics sector plays in growing the 
economy, especially in assisting the Bumiputera 
community. Founded in 2006, the company today 
offers a complete suite of services from air and sea 
freight, consolidation, packaging, transport and 
logistics, warehousing to customs clearance.
 

BUSINESS CHALLENGES

According to Mohd Radzi Bin Abdullah, the 
Managing Director of Whiz International Logistics, 
the company faced several challenges during 

Winning Through 
Customers’ Satisfaction

their early days. The challenges include intense 
competition and winning the trust of customers 
and key partners. 

“The only way we can win customers’ confidence 
is to provide excellent customer service. In 
logistic sector, providing only good service is not 
enough. It is excellent customer service together 
with good communication and efficiency that 
moves the operation of logistic sector. With 
these, we are able to satisfy each one of our 
customers,” says Mohd Radzi.

This commitment to satisfy their customers 
has eventually bears fruit for Whiz International 
Logistics as they increase their level of 
competitiveness and won over customers and 
key partners.

“The only way we can win customers’ confidence is to provide excellent 
customer service. In logistic sector, providing only good service is 
not enough. It is excellent customer service together with good 

communication and efficiency that moves the operation of logistic sector.
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As a newly established company, Whiz 
International Logistics did not have many 
options at that time when it comes to access 
to financing. Mohd Radzi reveals that they 
had little choice but to borrow from their 
network to continue their operations during 
those early days.

Like many SMEs, Whiz International Logistics is 
not exempted from the impact of the COVID-19 
pandemic as disruption to operations and an 
unfavourable business environment affect the 
supply chain. However, despite a decline in 
sales from some customer segments, Mohd 
Radzi was quick to identify opportunities for 
the company to provide logistics services for 
the thriving online business segment. 

“As an entrepreneur, we always have to 
remain positive and be on the lookout for  
opportunities,” shares the Director.

“I am a goal-oriented person. 
As an entrepreneur, I believe 

that if others can do it, 
why not me?”
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Another challenge that Whiz International 
Logistics faces is optimising marketing 
and the capacity to render the service. 
Mohd Radzi highlights the management of 
supply and demand is essential to ensure 
that they can deliver the best service to 
customers while at the same time, remain 
financially prudent.

LEADERSHIP STYLE

Headquartered in Butterworth, Penang, Whiz 
International Logistics currently employs 33 
staff. Mohd Radzi recognises the importance 
of a high-performance culture and always 
encourages his employees to work as a team 
and stay focus on providing the best service 
for their customers.

“I am a goal-oriented person. As an 
entrepreneur, I believe that if others can do it, 
why not me?” shares Mohd Radzi.

At the same time, the Director also believes 
in sharing a portion of their profits with 
underprivileged groups. Whiz International 
Logistics is actively involved in several 
corporate social responsibility (CSR) 
activities. Recently, the company introduced a 
COVID-19 Assistance Program, which assists 
communities affected by the pandemic in 
Butterworth and Seberang Perai. Other CSR 
activities by the company include providing 
buses for school children and donation to 
orphanages and welfare homes.
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BEFORE

• Focused on the 
conventional route of 
factory to factory and

port to factory.

NOW

 • Delivery services for 
high demand online 

business

FUTURE

• Expansion by 
increasing the number 

of lorries

“We must not be miserly. Always remember the 
Creator as He is The Provider of Sustenance,” 
advises Mohd Radzi.

ENGAGEMENT WITH SME BANK

Mohd Radzi had learnt of SME Bank through
a friend when he was looking to finance his
business in 2013. He was impressed by the
professionalism of  the officer at SME Bank 

Alor Setar Enterprise Centre and the track 
record the Bank has in assisting Malaysian 
SMEs. Financing from the Bank helped their 
business grow to the next level. The support 
from the Bank allowed the logistics company 
to expand its fleet and enhance its cash flow. 

“One tip which I can share to entrepreneurs 
looking to obtain financing is to provide 
complete documentation as requested by the 
financial institution. Complete documentations 
will ensure smooth application process,” 
advises Mohd Radzi.

CONCLUSION

We can attribute the success of Whiz 
International Logistics to the company’s 
dedication to customer satisfaction. Everyone 
at the company, from the top management and 
their junior employees, has embraced excellent 
customer service as part of their vision and 
culture. 

“One tip which I can 
share to entrepreneurs 

looking to obtain financing 
is to provide complete 

documentation as requested 
by the financial institution. 
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